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Snapshot:

| 55-Totd number of coverage received

I 7,304,839 Total number of unique visitors

ContentBreak Down:
Surveycampaigng started onOctober 2015
Consumers have high confidenceiNfor online authentication

1 12¢ pieces of coverage

Vocalink press releagriginallydistributedon 23 November 2015
myPINpad and VocalLink DigitisingINfor UK Payments

T 32¢ pieces of coverage

Interview withRetail Banker Internation&l held on6™ October 2015

T 01¢ pieces of coverage

Business Campaigystarted on August 2015
The Welsh Valleys vs Silicon Valley

T 02¢ pieces of coverage

Predictions Campaign Campaigstarted on December 2015
Consolidating payments innovation in 2016

T 03¢ pieces of coverage

Abandonment Tt May 2015
Cart abandonment: what are merchants getting wrong?

1 02¢ pieces of coverage

Mentions

1 03¢ pieces of coverage
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Date
Publication Title Users
SURVEY CAMPAIGN
Essential Retail| Consumers call fdPINonline authentication | 17.11.15 | 80,000
Payment Week Consumers Trust the Familiarity PiNfor 17.11.15 | 26,989
Online Authentication According to Survey
The Paypers Consumers have high confidenceRiiNfor 17.11.15 | 40,000
online authentication
FinanciallT myPINpad Released Findings from its "Mobi| 18.11.15 | 32,000
PINauthentication” Survey
NFC World UK consumers favour mobiRINs for large 18.11.15 | 110,000
transactions
Retail Fraud Survey reveals consumers trust the familiari 18.11.15 | 79,000
of PINfor online authentication
Global Banking & SURVEY REVEALS CONSUMERS TRUS 19.11.15 | 170,000
Finance Review FAMILIARITY GHNFOR ONLINE
AUTHENTICATION
Plus World Consumers have Higconfidence irPINfor 17.11.15 | 5,000
online authentication
Wholesale myPINpad survey finds consumers tru@tNfor | 17.11.15
online authentication
PCR News Security roundup: What an IS cyber attack 26.11.15
might look like, hackers target smart TVs, P
malware increases
Bankless Times myPINPad survey finds high degree of 07.12.15 2,631
consumer confidence iRINauthentication
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Cryptocurrency myPINPad survey finds high degree of 07.12.15
Buzz consumer confidence iRINauthentication
VOCALINK ANNOUNCEMENT
Finextra MyPINpad and Vocalink bid to digitise 23.11.15 | 175,000
consumerPINs
The Paypers myPINpad and VocalLink team up for UK | 23.11.15 | 40,000
payments security
Bobsguide myPINpad and VocaLink DigitisigNfor UK 23.11.15 | 77,000
Payments
Security News | myPINoad and Vocalink digitisifiyNfor UK 23.11.15 | 6,000
Desk payments
My Informs myPINpad and VocalLink DigitisifgNfor UK 23.11.15
Payments
Capitalization myPINbad and Vocalink DigitisifgNfor UK 23.11.15
Payments
CMWire myPINpad and VocaLink DigitisifgNfor UK 23.11.15
Payments
Financial IT | VocaLink and nBiNoad collaborate on mobilg 23.11.15 | 32,000
and online payments
Electronic MYPINPAD, VOCALINK PARTNER TO DIG 23.11.15
Payments PINFOR UK MOBILE PAYMENTS
International
Plus World MyPINoad and Vocalink bid to digitise 23.11.15 | 5,000
consumerPINs
Vendorcom MYPINPAD AND VOCALINK DIGITIBINGOR, 23.11.15
UK PAYMENTS
Fintechlab MyPINpad and VocalLink DigitisigNfor Uk 23.11.15
Payments
TheMerkle Digitizing Consumd?INCodes For Additional 23.11.15
Security
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NFC World MyPINoad takesPINauthentication online 23.11.15 | 110,000
PaymentsSource MyPINoad, Vocalink Partner to Fight E 23.11.15 | 50,000
Commerce Fraud in Europe
Feeds floor MyPINoad and Vocalink bid to digitise 23.11.15
consumerPINs
Aden Davies MyPINoad and Vocalink bid to digitise 23.11.15
consumerPINs
United MyPINoad takesPINauthentication online 23.11.15
Communications
Mobile Mag News Details myPINpad, VocaLink partner t¢  23.11.15
digitize PINfor UK mobile payments
ePayment RevieV MyPINoad and Vocalink bid to digitise 23.11.15
consumerPINs
American Banker MyPINoad, Vocalink Partner to Fight E 24.11.15 | 560,000
Commerce Fraud in Europe
Online Herald MyPINoad and VocalLink DigitisiiNfor Uk 24.11.15
News Payments
The Green Shee myPINpad, VocaLink digitizinglNfor UK 24.11.15 | 25,000
payments
GT News Digitizing Consumd?INCodes For Additional 24.11.15 | 55,000
Security
BizDallies MyPINpad and Vocalink bid to digitise 24.11.15
consumerPINs
Global Banking & myPINoad AND VocaLink DIGITISNSFOR | 24.11.15 | 170,000
Finance Review UK PAYMENTS
Payment Week | myPINoad Brings’INBased Solution to Digitg 24.11.15 | 26,989
Commerce via VocaLiRartnership
Payments Cards Digitising thePINfor UK payments 24.11.15 | 11,000
& Mobile
* 6

SKY




W .0“ MY PINPAD

Nee®
Cryptocurrency | myPINoad Bring$?INBased Solution to Digitg 24.11.15
Buzz Commerce via Vocalink Partnership
Bloomberg myPINpad andVocalink Partner to Fight E| 24.11.15 | 980,000
Business News Commerce Fraud in Europe
Mobile myPINpad Bring®PINBased Solution to Digitg 25.11.15
Commerce Commerce via Vocalink Partnership
The Nilson Repor Fast Facts 01.12.15

Finance Magazin

Information Tech Bubbles that Work in Valleys 29.10.15 | 566,491
SecurityBuzz
International Welsh Valley VS Silicon Valley 01.10.15 | 21,000

Retail Banker

International

How to bring innovation to market

SKYPARLOUR*

PaymentEye Payments Knowledge Forum 2015 rotunal 09.10.15 | 17,000
Computing Five reasons why fintech is thie forefront of | 03.12.15 | 85,000
the privacy revolution
Cyberparse Five reasons why fintech is at the forefront ¢ 03.12.15
the privacy revolution

16.11.15
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Internet Retailing| Tales of digital innovations, plus the latestd 04.12.15 | 11,766
Christmas shopINy

Internet Retailing] GUEST COMMENT Cart abandonment: wt  04.12.15 | 11,766

are merchants getting wrong?

Mobile Payments Consolidating payments innovation in 2014 11.12.15 | 31,000
Today
Detarplus Consolidating payments innovation in 201§ 11.12.15
Newsfiber Consolidating payments innovation in 201¢ 11.12.15
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paymenteyeo

Payments Knowledge Forum 2015 round-up

Ben Rabinovich | Events & Awards | Bar

1 vocormens R e RN e N

This week PaymentEye attended the Payments
Knowledge Forum, which celebrated its 30 year, The
conference consisted of two days of payments
industry knowledge with speakers from KPMG,
PayPal and Vodacom.

The Digital Economy

Liz Oakes, the associate director at KMPG, was the
first keynote speaker and she started the proceedings by discussing the digital economy.

She considered the main issues that make up the discussion of digital payments, which include
global megatrends, consumer behaviour and their changing expectations, as well as where the
investment is going.

Dakes delved into the future by discussing what the landscape would look like by 2030. Her
research showed 54 per cent of the world's population will have Internet access by the third
decade of the 2000s. Astounding as that figure is, she goes on to say the figure could be a
"massive underestimate” and that many more people could in fact have access to Internet.

Embracing digital
All of this points to the conclusion that we are embracing digital more and more every day.

According to GSMA Intelligence, 16 countries have more m-money accounts than bank accounts.
Some countries actually have more bank accounts than access to clean water.

Millennials driving technological change

Oakes proffers that all these digital advancements are driven by the millennial generation. It is
the largest and most diverse generation in US history. They have rapidly changing expectations
of money and payments, and 85 per cent own a smartphone. They are massively in debt and
plan to be in debt even more. They spend more money online than any other generation despite
having less income.

This trend Oakes believes will lead to a rise of digital services that offer finance management
solutions.

Consumers don't care how payments work

She also highlights that our consumer behaviour is changing the industry.

“Everything is a service; everybody is using Uber; and the economy fs maoving towards a much
mare collaborative environment.”

More interestingly, Oakes stressed that the consumer doesn't actually care about how payments
work, as long as they are instant and frictionless payments.

This ties in with the second keynote speaker, Dr lan Pearson who, when discussing the 'Future of
payments up to 2025’ said people are looking for low-stress payments. They want to spend
“anytime, anywhere",

SKYPARLOUR* 10
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Trust in payments

In terms of consumer behaviour he also raised the subject of trust. He mentions statistics such
as 73 per cent of people are worried about password and card theft.

These verification fears will ultimately lead to the death of passwords, he asserts, also because
pecple are either struggling to remember their passwords or find them simply inconvenient.

People are also worried about the abuse of trust and loss of privacy, particularly in an age where
50 per cent of people in the world use a mobile, Dr Pearson says.

Dr Pearson then joined the panel discussion that also included Mark Beresford, the head of
Retail Payments Practice at Edgar Dunn and Neira Jones, Advisory Board Member and
ambassador, Emerging Payments Association. John Rozek, director of Polar Moment, moderated
the discussion.

‘No unicorn has disrupted established players’

During the discussion, Neira Jones echoed Dr Pearson's idea that new technology is not
disruptive, but rather ‘stimulative’. She said, "no wunicorn has disrupted established
players,”and went on to point out it is very hard to be disruptive in a regulated environment.

What will happen to cash and cards?

One of the conference’s most interesting moments came when the moderator asked the panel
when would people stop using cash and cards.

Jones joined the side of the argument stating the demise of physical currency has been greatly
exaggerated. She said people wouldn't stop using “cash anytime soon” and that it is still very
easy to use cards, especially after the introduction of NFC technology.

UK and London FinTech

There was a general consensus amongst the panel that the UK is a hotbed of FinTech innovation.
Jones said “the UK is a very exciting space for Fintech”, whilst Mark Beresford said that new
technological innovations are “Londen-centric”.

‘Identity is really hot right now’

After lunch, the conference split into two tracks, the first track focussed on specific examples of
payment innovations such as Worldpays demonstration of two ways of carrying out
transactions. The company's director of Technology Innovation, Nick Telford-Reed, showcased
the very exciting PED camera which allows payment terminals to capture the image of the payer.

Nick said the innovation “puts the person back into payment” and despite initial concerns from
the public, once the security benefits were explained, people became more “sanguine” about the
technology.

Other speakers included Michael Ralph. co-founder of YoYo, a smart wallet platform for next-gen
commerce that combines user profile with basket-level data and provides the tools needed to
inspire and manage customer demands.

The day ended with another panel discussion that focussed on payment innovations and
included Nick Telford-Reed, Michael Ralph, as well as Jon Pinkerton, head of Innovation at
myPINpad and Business Development manager of miiCard, Kevin Trapp.

The second day included speakers such as Rob Harper, PayPal's head of Mobile Commerce, Gill
Woodcock, director of Certification Programs, PCI Security Standards Council and Brian
Cunnington, Business Architect, World Class Payments Project, Payments UK.

There was also a look back on the past 30 years of payment innovation with Andrew Vorster,
Technology Foresight Consultant.
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Tech Bubbles that Work in Valleys

Justin Pike On October 29, 2015

Few places on earth have had more impact on the modern human experience than a small
area towards the southern end of the San Francisco Bay, Northern California. The Silicon
Valley is the iconic birthplace of some of the werld’s most influential tech companies. from
Hewlett-Packard to Google. Apple to Intel: the area has redefined how modern societies
communicate, trade, work and play.

Detect Ransomware Before it’s
Too Late with AlienVault USM™ R v LT G

The major transnaticnal corperations that thrive here use the area to develop their ground
breaking products, drawing upon the expertise of world leading engineers, researchers,
academics and marketers. Yet, it is not only home to well established global firms: there are in
fact 51 new tech companies that open for business every month in Silicon Valley. Of these
start-ups, three out of every four fail and many never attract funding beyond the initial stage.
There are alse 6,282 seed, or angel-funded, start-ups in San Francisco that have gone at least
a year without raising a Series A round.

It must be conceded therefore that although the area has afforded some extreme prosperity,
it is a harsh and intimidating landscape for those struggling to establish themselves,
Unsurprisingly. many new tech companies have now taken their sights off the Silicon Valley.
New. prosperous tech areas are cropping up around the world. An emerging Eurcpean
example would be the south of Wales, UK.

As any proud Welshman will tell you, industrial innovation is nothing new to the region. Seuth
\Wales was in fact a focal point of the 19" century Industrial revolution, providing essential
minerals such as ceal to what was then a global superpower. Today, the area has re-emerged
as a tech force to be reckoned with and is acknowledged as one of the UK's top five fastest
growing “digital clusters”.

In fact, digital businesses in the area saw increases of 87% between 2010 and 2013, compared
to a UK average of 53%. And, in the last two years, 18% of new companies formed in the region
were digital companies. compared to a UK average of 15%. The majority of these are based in

Cardiff or Swansea and g8% expect thelr revenue to grow next year.

As a local resident with strong personal routes in the region. the social advantages of these
developments are fantastic to see. According to a recent report published by the Welsh
Government, employment in the sector is forecast to grow at 1.37% per annum up to 2020,
over twice as fast as the average employment growth. Within Wales, Cardiff is currently one
of the top 3 priority sectors with the highest average weekly earnings (£611), significantly
above the figure for the whole economy (£53g).

IR -+ 12
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The social advantage of such a concentration of industry specialists is translating into
commercial advantage: meet-ups, tech events, talks and conferences are all taking place with
increased regularity, being used as a chance teo chat, share thoughts and create business
connections. Several major universities around the city are also offering a growing wealth of
talent to the industry.

The industries that are prospering most in this environment are HealthTech, Data
Management & Analytics, E-commerce, TravelTech, games development, FinTech companies
and online security firms. Indeed, a recent report conducted by the Department for Business,
Innovation and Skills found that the UK's cyber security sector, worth around £2.8billion. is
forecast to be worth over £3.4billion by 2017.

The scale of the operations taking place in South Wales may not compare to the Silicon Valley
yet. but progress is rapid.

In the case of myPINpad, who deliver secure authentication via PIN for digital commerce
transactions on mobile phones, tablets and personal computers, my business partner and |
have strong personal roots in the South of Wales, but our decision to base the company in
Cardiff was largely based on the lucrative and progressive opportunities that the area had
{and has! to offer.

The support that we received from Welsh governmental agencies has been first class, while
the ambitious community of tech companies has encouraged the business to expand
operations into Canary Wharf and overseas to Australia and China.

Although our business now runs on a global level, we still conduct operations from the South
of Wales and would encourage companies to begin the journey here too.

Justin Pike, Founder and CTO, myPINpad

. oN, myPINpad is an enabler of multi-channel and multi-factor
. . { ) authentication on unsecured electronic devices such as

\.. . . L mobile phones, tablets and personal computers, The
‘Q‘ . . solution can be self-hosted or deployed as software as a
‘ service (SaaS) and delivers effective security with a user

friendly authentication interface. Acting as a bridge’

between existing and new technologies. the myPINpad
solution utilises familiar authentication systems through the use of cardholder PIN,
minimises client upgrade and integration costs, whilst reducing risk and fraud for
acquirers, issuers, card schemes, merchants and processors.
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Justin Piler

WELSH VALLEY
SILICON VALLEY

Small start-up clusters are beginning to walk down a path that challenges the
lavger move renowned tech bubbles

roes Hewletts Packard 1o Tt may seem fnceodibie bt oo boxstod ssvations in all possible
Googhy, frum Apple to Totel average 5t tww toch comgunios aro Jov i
the San Franeisco Bay, bet- lammehod every month, but whille sne- But, small start-up dussers are

ot known a Silicon Valley, cexa i highly sdmired, uften igrored s beginesog to walk down & path that
Bas been, and still s, the bithplace of  the faflure of the ones who ‘dont make  diallesges the langer more renowoed
wrany eoespuanics that heped detine IF. The trath is that theee oot of every  tech bubbles. We also are seelig some

the modern woeld Tour startups Fail aod many never - urial spriogs in P 1

The world's entreprencunal hetspot,  tract frimding beyond the mitial stoge lunnums such ps the south of Walcs.
wisich generades o soemengly end- There are alsu 6,282 seed, ur angels As a cotnpany with its rocts and des
Tess sapply of new technologics, new funded, start-ups in San Francisco welupees in Cardifl, T can say that, even
corspankes and huge wealth, has been that bave gone ot least a year without themgh small on a global scale, Wales
the resslt of covetant investinent and rassing o Series A round i srmart country that takes every op-
appetite for risk-taking bosincsses Silicon Valley is supposed to be the portursty it has to optimise rescarocs,
sewe the end of Woeld War 11 plisce where everybody s “Killing 2" all  desgge snd processes.

A unigue amalgam of academia, e Tirmse vt ome seems 1o remember Shaped by landscape and culture,
private sector and US governnent that pew or sinall bosinesses are prone  the regwom originally made sts mark on
ruscarch Bvestiment couplod with a 1o be vn a lragile stago, streggling to the waor k] throsggh the maximisation of
population of entreprencors, has cre- achieve a level of stability that will les great natural mineral wealth nortured
ated the oldest hghetech the 1 ders sloep calmly at night. Ins Insdepth scientific and tecbaical

on Earth that is unigocly prinsioned Nooetholoss, the envirosment has understanding and commercial in-
with 2 steady stream of well-trained positiooed ftseM as 2 breeding ground  povaton

cngineons, rissardiers, busioss where serinl entreprenuvarsbip, creativ- Today, South Wales & amerging as
poople and marketers. ity, fakent, knowledge and good ddeas a tevh forve, with 28,000 people in

Inbwrstcnsl Fhusece Magariom = - Do 7710
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To be more precise, digital businesses in the area increased
by 87 per cent between 2010 and 2013, compared to a UK

average of 53 per cent
digital empl Accords  opportunities, salirics s connections.
ing Yo s report from Toch and graliey of Tife s holp- The custer sk o wide
City, the place is recogiised  ing to drive growth in the range of tadent, with key
24 umong the Tep five of Tnfoemation sod Com- aeetce focus on HosltlhiTech;
the UK's fastest grow- rwications Technology Data Management & Analht-
Ing “digital clustors®, with (ICT) Industry in the Welsh s, and, E-commerue, as
Bourvemnuti. Liverpool, capital, In addition, the well a5 TravelToch, games
Inner Loodon. and Brighton  community is small encagh  development and FinTech
& Howve. wbe d, influ It These are some
To be more precese, digi- — ential and supportive, but of the key soctoes that will
tal businesecs in the arcs large enough to allow for the  keep on Seveloping neo-
increasod by 75 between Frocdom to develop, expand  stop n the near fubare,
2010 and 2013, compared and Jearn from the huge We tased myPINpad
10 8 UK siernge of 33%. romge of related industries  n Candiff malnly becanse
In the last two years, 18% i the immediste anva sy business parteer and
of new companies formsed With several major 1 are from Wales, but aleo
i the region were digital usiversitios in and around hecamse of the tanrastic
compamics. compared o the city, the wealth of talent.  swpport we recuive from
# UK sverage of 15%. The Is growing. Moct-upe, toch the Weldh goveramental
magjority of these are bused  evenity, falks and confer- apueciey, both st o saticenl
In Cardiff or Swansca and ences are all taking ploce s and local level. We found
OH'% cxpect their revenuc b the cily, giving selated, bt in Wales & suppeetive
oW et year. wikdly diverse busi 2 ity for technod
Meenrdingtoaveeentre  chanos Yo mect, chat, share  compantes whid has helped
port publishod by the Welsh  thomghits and create b v rone aned expaed b0 over-
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in the sectoe is forecast to
Srow Bl 1575 per annum wp
10 2020, over Dviee as fast
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growth. Within Wales, Car-
il is currently vne of the
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the nighest sverage weekly
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Iy aborwe the figure for the
whele cconomy (£539).
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We now have operations
in Canary Whart. Australia
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the Welsh Valley has great

potential and will only keep
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ANALYSIS: FINTECH

How to bring innovation to market

With the myriad of fintech and start-up companies entering the financial field, it becomes harder
for people to predict which anes will make the grade and which will fall off the radar. No businesses,
particularly banks, will invest in something that will disappear in 18 months, Patrick Brusnahan writes

antech iv in the middie of & boum,

Forbes recnedod a quadrnuple-Sold rie

w investments for fimech, ghing from

st over $3hn n 201 % oo ower $12hn

ia 2004, Wirk so much arrennon being

poured into the sector, o is hard for one

nEW costipany w0 gamer attention, e alose

ol by ivadd, 16 CEO of

myPINpad Phil King believes char he has
cracked the code,

When speakg ro REZ, King saud: *You're

right 2o point out that there s0't o day that

Boos by without 4 sew payinenis process of

azd they don’t have the time ur maney 1
tackiy all of dhem. ™
A 'prags approach’ s w this,
sccording to King, wonkd be 1o make sore
st your priece of coch can B¢ (n with existing
legaey syvtron. While legacy mfrastroctee is
‘e ol the issses’, Berrg abie to sbot into thar
is Kew, 20 bunks investment in those legacy
sawtems doos noe have 5o be throws away’.

The requlstory struggle and a level playing
tleld
Anuther commandy stased siumbliag block

mew company or mew method of auhe
oon, Theres po guesnon thar theee is o lonof
nova,

“However, the reality s that innovation
which cansot be applied simply and to
inmediare besefin, ar 3 low cost and ar the
woavenwne of the cusmmer is mever gomg
50 suoceed

Banks koeping their Sistance
Without thewe factors wm place, banks arc
always going 10 be reluctase when apprach-
g new entrant o the marker,

Kirgg sand: =1 thmk the banks and the retud
e are nghtfully castious a1 the specd in
which they chooss to progress in mnoranion.

“Ihey have thar are ¢ dmgh

in rechno) 14 i hanking is
regulanon,

King comeested: “1 thisk ir's cectainly
2 fearare. Whether ity o stambliag Nock
depends from whowe perspective you're
Inoking ot it There are cermain techaologes,
pacticulardy o the aves of mobile, where the
repelations hove simply nor caoghrt up and
there iv 3 senve aof scereainty as o how 1o
deal with some of thow things.

*The regulatorn have an smpoctant role
o play and the srandards are in place foe 2
pood reasan. The tueks and the retnilers rely
o rhose standods and expoct same boem of
compliasce.

*When yoor sodunom can't comply as itmn’y

valuabe 1o them. Costomier acquiston is &
weotly proces, they e not goog 1 ik low
g them ol bocawse they deaided 1o do same-
thieg thar has beos pooely thoughe through. *

O the other hand, King beliesed thar not
all of the hlame sheeld be placed ar start
e’ freer. The hanks and setailers abao nesd
10 be muore willing to embeace change in the
marker

He said: “Basks are not known foc inno-
watson. They're nut kzown lor capid eonploy.
mene, They take their nme. We're in discus
wons with a number of bocks anud comparnes
I the fmanoal services sectoc and « takes 3
loeg time 1o get theaugh. There b definiely

ahe

*Howeser, thove s a dermand on the neailer
wide for thags whch will mpeove e posi-
tun they've Tound thenmedves n. They are
num ooy presensed with 3 plathors of pay
ment solutions anid ssebensicanion opewes

SKYPARLOURX

! d like thar, thar’s whos you get some

Inreresting conversatinns about how we por
focwand,”

King stared char banks will need m look
outside themmelves for the saovanon thar
connuners want, ded are even delving

He waiad: *1hink ohe culture of # financial
inssinution 't going ro change and they ase,
by natwre, not maovaroes, There are some
Sanks (0 the waorld that are very inmovarees,
s wedl s new banks which are not impedid
By legacy syaeeim o cultures that impade
speed of thought, movessant. and flexsbiley.

“Thare % nu monopoly om & good idea,
Every baok in the world s Jooking s mobide
s exampie. Everyone will have some poo-
e doing thar own work, but the reality i
that they can't move East esough.

“My view would be thar moss of the o
vation is going (o come Irow outside of the
hanks and it will sced 1 be prosetited o= o
way thar makes ir vasy for the baaks 1 uw

You can't threaten the cetablivhmess; you
Tave o 1ake them with you sslew you have
amassve brand. Companies lse ours do not,
but companics e Apple are chearly o differ-
ol LRy

“However, cvem a gant sich 45 Apple
worked band-in-hand wah basks becase
you semply have 10, | think the innovation
will come feom oessde, bar 1 will meed to
fit withie the covirotment of the bank and
there are covtain things that the hanks will
rover give gp. Dwnecdip of thewr csstom-
e, lor example, is something thar they are
sanple not goieg to gree up foe the sake ol
anovatce.

A facror that is not 1o be negleced = the
wave of innewanon for the consumer w wea-
riry. While i is not the flashiesr of deatures, i
caukl be comidered to be the mast bnpar.
rant.

King concluded: “The comsumer & alwo.
lutely driving this move towards mabile
All the reseasch etk us this, The consemer
carses their mohile with them every day
and they don't ssdiernstand why rhey can’t
o what they wam through thar device.

“On the other hand, they also wam it 1o
be secure. There is 4 Dulance to be struck
and the newer generations are gaing (0
AT v scones

“They may not care abowt privacy, bur
they do care about secueity.*
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Consumers call for PIN online
authentication

Consumers are calling for familiar PIN authentication when purchasing goods online and on mobile
devices.

Published: 09:51:38 on the 17th Nov 2015 Author: Caroline Baldwin

Share this post mgﬁ

According to new research, 90% of frequent online shoppers would be happy using a pin code to authorise
payments on mobile devices if the security feature was available.

Research from myPINpad has concluded that consumers would like to use the familiar PIN authentication for
online purchases because §9% of shoppers feel secure when making purchasing in a store using Chip and
PIN.

‘While nearly all consumers would like to use PIN to autharise payments made on mobiles, 85% would like to
be notified on their mobile when a high value transaction has been made, while also having the ability to
authorise it with a PIN.

David Poole, business development director at myFINpad, said: "The rich consumer experience offered
within mobile apps will ensure its place as the dominant channel for digital retail. With this though, comes the
twin demands for both speed and security on behalfthe consumer, the merchant and the regulator without
compromising the consumer journey.

"What the survey findings support is that the proven mix of speed and security offered by in-stare PIN
payments has been a success with consumers and that they are ready to use this tried and trusted method on
their mobiles.”
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